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8.9% or 23,430,787 of USA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Typical Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 47.5
years old (2.6% younger than average) and have a $101,633 (6.5% higher than average) annual household...

@ Percent of Market: Adults 18 or older ﬁ\‘ Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:
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- Pt LG i)
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



:’f'f‘ J&d O - 8.6% or 647,849 of CHI DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Typical Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 46.
zsrin @ years old (4.8% younger than average) and have a $99,557 (7.4% lower than average) annual household....
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



9.6% or 549,511 of WDC DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Typical Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 47.9
years old (.1% younger than average) and have a $142,117 (3.7% higher than average) annual household...

@ Percent of Market: Adults 18 or older ﬂ\lttGender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



8.8% or 398,937 of SEA DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health A Js.
Typical Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 47.6
years old (1.4% younger than average) and have a $118,669 (5.% lower than average) annual household ...

@ Percent of Market: Adults 18 or older lklttGender of Target vs. Market: Adults 18 or older
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



8.2% or 392,726 of PHX DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health AJ s.
Typical Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 44.9
years old (7.7% younger than average) and have a $131,379 (24.7% higher than average) annual...
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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8.9% or 23,430,787 of USA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 8.% more likely
to be a college graduate, 8.6% more likely to work full-time, 4.6% less likely to be married, 10.6% more
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



7 '® /“? U, 8.6% or 647,849 of CHI DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
ol W e — Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 6.5% more
— likely to be a college graduate, 1.2% more likely to work full-time, 9.1% less likely to be married, 8.6% less
S | i fos< BT =) likely to be a parent of 1 or more children u

iy .
} ‘.?, Education Levels: Adults 18 or older Employment: Adults 18 or older |( \q ) Marital Status: Adults 18 or older
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



2 ® /“? U, 9.6% or 549,511 of WDC DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health..,
A e CEE I Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are .3% less likely

to be a college graduate, 10.9% more likely to work full-time, 2.4% less likely to be married, 3.3% less likely
to be a parent of 1 or more children u
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



2 o B 8.8% or 398,937 of SEA DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
e s | Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 1.% more likely

— to be a college graduate, 6.9% more likely to work full-time, 5.3% less likely to be married, 17.4% more

k'"' N likely to be a parent of 1 or more children u
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



2 O /‘2 U, 8.2% or 392,726 of PHX DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
e ) Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 19.6% more

likely to be a college graduate, 15.4% more likely to work full-time, 10.2% less likely to be married, .% less
likely to be a parent of 1 or more children
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A\
s 1.0% = 69.1% < 2 41.5%
Some High School or Less (not graduate) - 5.1% Employed Full-Time or Part-Time 50.0% Single, Never Married 30.0%
= 23.4% 54.1% . 47.2%
High School Graduate (12th grade or GED) Employed Full-Time (35 hours or more) Married
Some College Credit (no degree) 22 7'3% Employed Part-Time (less than 35 hours) ' Legally Separated I 1::5'
fod 11.8% ” 60.1% . 9.2%
Associate's Degree (AA, AS, etc.) 10.5% White Collar 43.8% Divorced m
College Graduate (4 year college) 15' Blue Collar % Widowed .0.5:4,6%
21.1% : 23.0% 8.4%
Postgraduate Degree 12.3% Work From Home (most of the time or always) 15.69% LGBTQ#+ (net) B 77
who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads m PHX who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads WPHX who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads uPHX
Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers kA1) ’M. Stage in Ll:fe_‘ Adults 18 or older
25.0%
105 6% sy 8% 7a% o e i [
14,6 15.4% | - || Working Mothers _5'? 9;'%
Small Business Owner  Self-Employed  Government Workers
o 82 san Parent of 1or more Children Under Age2 g 2%
5 4.8%
36% |83% ,4030% 3.2% 2.68.0% 1% 24 2.9% 23% = 12.0%
1. 0.6 1.632-1% 1732.1% LB% o7l 7% g ged 7% %.5% 1.2% 30d1% T 0.9% 8% 0.5%0.7% Parent of 1 or more Children Age 2-5
. . m. - - ’- - - | nm- - | = -— — — nm‘o— — _ 9'6%13 oo
& & » o » A o & & & ¢ & Y o & & ® o : Parent of 1 or more Children Age 6- 11 -
$‘}\<&b o,;,”& e“Qa o & b«;—‘&e &4“’& bé"d &q'? 4 é"boe f&w \é“ﬁ ‘,,z“"'& &&“\ 4 v o r -.,ﬁé\ Q_f ; b“a& ql‘;& gf‘é" I 12.1%
& & N ¢
R P A U L A S . A Parent of 1 or more Children Age 12 - 17 15.3%
& & & 5 &S § PO & &S & € & PN 4 I 14.1%
R T P < e & & & & Parent of 1 Childrenin Coll 7.0%
o » g 3 & arent of 1 or more Childrenin Colle s
& 4 “;@Q‘ e°°° e @"'ﬁ ‘-Pé & i & ‘fbﬁ 30‘98’ V'(y & R + é@c‘é@ ¢ e . .07
& hd & ¥ -~ - k : 26.3%
& \&é‘ dﬁ\é" \\'#,“ Grandparent of 1 or more Children under 18 _ 23.2%
S © &
who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads m PHX ¥ who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads m PHX

PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 224
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



8.9% or 23,430,787 of USA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 4.7% less likely

to own their home, 17.3% more likely to own a higher valued home, 2.3% less likely to have a single-family

home, 26.1% more likely to have a dog.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



8.6% or 647,849 of CHI DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ahs.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 3.1% less likely

to own their home, 2.1% more likely to own a lower valued home, 4.9% less likely to have a single-family

home, 27.% more likely to have a dog.
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9.6% or 549,511 of WDC DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health

U
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



8.8% or 398,937 of SEA DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
s |- |SESS | Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 12.5% less likely

to own their home, 9.% more likely to own a lower valued home, 4.5% more likely to have a single-family
home, 19.6% more likely to have a dog.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



’ o B 8.2% or 392,726 of PHX DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 12.% less likely

_IH e to own their home, 2.3% more likely to own a higher valued home, 3.4% less likely to have a single-family
= e = home, 24.4% more likely to have a dog.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



8.9% or 23,430,787 of USA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 3.1% more

likely to look up D-I-Y advice online, 4.9% more likely to always vote in local elections, 28.7% more likely to
belong to a gym, 13.3% more likely to fly do
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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8.8% or 398,937 of SEA DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health...
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 17.3% more
likely to look up D-I-Y advice online, 5.2% less likely to always vote in local elections, 15.6% more likely to
belong to a gym, 17.8% more likely to fly d
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8.2% or 392,726 of PHX DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health...
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o |

1time

12.3%
.1%

2times

3 times

—

= who Asked Their MD to Prescribea SPECIFIC DRUG due to Health Ads musa
Avg. Monthly QSR Meals:

4 times

S5times

6 -9times

10times or more

Total Monthly QSR Users:
90.5% 83.4%

8.9% or 23,430,787 of USA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 8.5% more
likely to use QSRs past mo., 8.1% more likely to use Sit-Down Restaurants past mo., 29.5% more likely to use

Casinos past yr., 56.9% more likely to smoke ci

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
a :

1time

®

17.0%

3 times 11.8% y

 who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
Avy hly Sit-Down R ant Meals:
77.8% 72.0%

2 times

4 times

5 times

6-9times

10 times or more

mUSA
Total Monthly Sit-Down Restaurant Users:

Drank Past 30-days: Adults 18 or older

Liquor

109,173, 41.6%

6! 040 24,

Any Type of Beer
Wine
Domestic Regular Beer

Domestic Light Beer

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

piza

Mexican Chinese  Coffes  imalian  Wings/ Bagel/ Steakhouse Upscale lndian/
House / Burgers /  Doset / Thai/
Coffen 83t Sparts Bar  sakery Other
Asian
# who Asked Their MD to SPEGIAC DRUG Ad mUsA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Asked Their MD to Prescribe a SPECIFIC DRUG due... 30.0%

usn 19.5%

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines x
Table Games (Craps, Poker, etc.)

Bar / Nightclub 9.1% .

21,741,207 _8.3%

Upscale Restaurant

Stage Show / Concert

W 12.5%
7.2%

— -V sors s
Microbrew / Craft Beer 1},1'55;? | Spa
Other Gambling Casinos visited past 12 months: Yes
# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mUSA = who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mUSA
UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,510
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

# who Asked Their MD to Prescribe a SPEQIAC DRUG due to Health Ads mysa

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Past 30-days QSR Users: Adults 18 or older
i

2times

3 times

4 times

5 times

6 -9times

10times or more

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Total Monthly QSR Users:
90.1%

=CHI

Avg. Monthly QSR Meals:
84.6%

I ... B
65,388.361

Casinos past yr., 37.1% more likely to smoke ci

8.6% or 647,849 of CHI DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 6.5% more
likely to use QSRs past mo., 3.7% more likely to use Sit-Down Restaurants past mo., 27.7% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

At T 15.8%

2 times

3 times

4 times

9.5%

5 times

6-9times 5.8%

10 times or more

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

N CHI

Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down ant Meals:
73.6% 71.0%

Drank Past 30-days: Adults 18 or older
Ay Type of Seer

Liguor

Wine

knported Bear 2,386,259 31.6%

2,134,006 28.3%

27.7%

e S5
[CIELE 9.1%

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

CHI DMA Scarborough R2 2025: Sep24-Jul25

Domestic Light Beer

Domestic Regular Beer

v

-

Microbrew / Craft Beer

mCHI

Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pz

= who Asked Their MD to Prescribea SPECIFICDRUG due to Health Ads

Medican Chinese  Coffse  maian  Bagel/  Wings/ Steskhouse Upscale  indian/
House / Donut/ Burgers | Thai/

Coffee Bar Bakery  sports Bar Other

Asian

mCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Asked Their MO to Prescribe a SPECIFIC DRUG due... [EISiSA0NII 31.2%

afl l. 704,342 22.6%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines  perers 24.4%

Table Games (Craps, Poker, etc.)

?;33591 10.2%

Bar [ Nightclub

614,870 8.1%

Upscale Restaurant ”U;q 6.4%

Stage Show / Concert

Sports Betting

» B 2ox

Other Gambling

N

°

Casinos visited past 12 months: Yes
# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads = CHI

413

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Used Past 30-days: Adults 18 or older

o

<f

Marijuana / Cannabis Cigarettes Vape

=who Asked Their MD to Prescribe a SPEGAC DRUG due to Health Ads = CHI

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



z ® f} d) 9.6% or 549,511 of WDC DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
NN ARE U l Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 12.% more

likely to use QSRs past mo., 15.% more likely to use Sit-Down Restaurants past mo., 36.8% more likely to use
Casinos past yr.,, 65.1% more likely to smoke ci

S l“h [SENY zoetis FomN

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

..’ o 1 time € 1time 16.3%

3 times 3 times

13.3% 12.0%

Sit-Down Restaurants Used Past 30-days)
ol
6-9times w il iihhhh
chinese  pina

-

6 -9times

Mafan  pagel/ Steskhouse indian/ Upscale Sestood
onut / ai/

o ™
10 times or more 10times or more ke ]
® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads =WDC ® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads ®WDC 8 who Asked Their MD t Preseribe:a SPEGAC DRUG due toHealth Ads aWDC
Total Mgn thly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Dewn Restaurant Users:  Avg. hly Sit-Down ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
52.5% 82.9% 72.1% who Asked Their MO to Prescritie 6 SPECIFIC ORUG due... BSHSSNIIIIIINY 33.8%
4,732 988 g
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older
Liquor 39.8% - Slot Machines gy 19.7% -

1 27
et e R —
ipaed s pce s -

Domestic Regular Beer Stage Show / Concert
Domestic Light Beer SIS 18 7% . v v Sports Betting
Microbrew / Craft Beer ng 1% i Spa 05 0
Other Gambling 1 2.0% : : il i i
[YE 2.1% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mWDC #who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads HWDC = who Asked Thelr MD to Prescribe a SPEAACDRUG duetoHeslth Ads = WDC

DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 619
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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Past 30-days QSR Users: Adults 18 or older

3 times
4 times
5 times
6 -9times

10times or more
= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Total Monthly QSR Users:
90.7%

e 1time

2times

W SEA

Avg. Monthly QSR Meals:
80.1%

3,624,751

e .

Casinos past yr., 29.2% more likely to smoke ¢

8.8% or 398,937 of SEA DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 13.2% more

likely to use QSRs past mo., 9.1% more likely to use Sit-Down Restaurants past mo., 44.3% more likely to use

1time

2 times

3 times

4 times

5 times

6-9times

10 times or more

76.2%

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
Total Monthly Sit-Down Restaurant Users:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

W SEA

Avg. ly Sit-Down

ant Meals:

69.9%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

—— -V
Microbrew / Craft Beer mzi"s 7% i
® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mSEA
SEA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

390

Past 12 months

Slot Machines
Table Games (Craps, Poker, etc.)

Upscale Restaurant

Casino Activities: Adults

1,311,764

29.0%

443,878

9.8%
Bar / Nightclub Ais.ﬁl] 9.5%
Stage Show / Concert 8.1%
Sports Betting . 10.9%
ses B 23%
Other Gambling E.%'}z%

# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

3.7
R a0
a4%
Mexican

pms chinese  Bagelf Upscale  seatnod
Donut /
= who Asked Their MD to Prescribe a SPEQFICDRUG due to Health Ads

malan  ndianf  wings/
Thai/  Burgers/
Other  sports Bar
Asian

Bakery
mSEA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Asked Their MO to Prescribe a SPECIFIC DRUG due... [B/S0A N 29.2%

SEA 893.209 19.7%

18 or oler

Casinos visited past 12 months: Yes

B SEA

Used Past 30-days: Adults 18 or older

o

<f

5.5 99 284 3,47 84 20

Cigarettes

Marijuana / Cannabis

Vape

= who Asked Their MD to Prescribe a SPEOAC DRUG due to Health Ads nSEA

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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Past 30-days QSR Users: Adults 18 or older
= 1time %

Ern
3 times
4 times
10times or more f

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Total Monthly QSR Users:
88.8%

PHX

Avg. Monthly QSR Meals:
83.5%

e w0 BEEEE

8.2% or 392,726 of PHX DMA Adults 18 or older Asked Their MD to

Casinos past yr., 80.5% more likely to smoke cig

Prescribe a SPECIFIC DRUG due to Health Adls,

Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 6.4% more
likely to use QSRs past mo., .5% more likely to use Sit-Down Restaurants past mo., 17.4% more likely to use

1time

17.2%

2 times

3 times

4 times

5 times

6-9times

10 times or more

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:
71.2% 70.8%

n -lllu- -

B PHX

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer 182559 38.3%
Wine

Domestic Light Beer

Importad Baar 1‘,191—42& 25.1%

Y IRT 22.3% )
13.9%
408,499 WFENT

Domestic Regular Beer

-v v
¥

Microbrew / Craft Beer

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
PHX DMA Scarborough R2 2025: Aug24-Jul25

mPHX

Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
Sportsgar  Bakery  Other

Medan  piza
Asian

Chinese  Coffee  malian Steakhouse Wings/ Bagel/ indian/ Sestood
i
wwho Asked Their MD to Prescribe a SPEQIAC DRUG due to Health Ads

c
House /
Coffee Bar

Busgers/ Donut/  Th
mPHX

who Asked Their MO to Prescribe a SPECIFIC DRUG due... 35.3%

PHX 185.235 16.5%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
sz

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

1,738,780

anl(giz 14.3% ;
528,400 11.1%
r 16.4'
7.9%
336,515 7.1%

= 2.8%

B o0

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

36.7%
Table Games (Craps, Poker, etc.)

Bar [ Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

Other Gambling

Casinos visited past 12 months: Yes

B PHX
224

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who Asked Their MD to Prescribe a SPEORAC DRUG due to Health Ads =PHX

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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Investments Owned: Adults 18 or older
401K Plan
T e
Stocks or Stock Options
Mutual Funds “-”"

IRA (Individual Retirement Account)

17.0%

, 934 13.7%

Money Market Funds 13.6%
2,195 9.4%
Bande o

Other (Crypto / NFTs / Metals, etc.) grpvips ";f’;’;

529 Plan / College Savings Plan ”f;;

Checking Debitor ATM  Savings

8.9% or 23,430,787 of USA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads.
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 11.2% more

likely to have a 401K, 22.1% more likely to have an Auto Loan, 19.2% more likely to Invest/Trade Stocks

Online, 20.9% more likely to pay with their Debit C

Financial Services Has and/or Uses: Adults 18 or older

11.2%
6.8% 6.4% cak 5.3% 45%

y

Credit Card Online Mobile Online Bill Home

Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property m{g Account Mortgage Loan or Home
- Equity Loan
u who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mUSA = who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads m USA
Professional Services Used*: Adults 18 or older | pyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 2 = 3 289
Financial Planner
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online) .
Real Estate Agent
3.4% 4.0%
Estate Planning ! o OO - Tl i
Divorce / Family Attorney r: 1.7% (*Past 12 Months) PayPal Debit Card Zelle Venmo MasterCard  ApplePay  CashApp  GooglePay  American StoreCredit  Discover  SquareCash  Facebook Samsung Pay

m who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads m USA

USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,510
All Graphs and HBIA| Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Express Card
® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads WUSA

Messenger

USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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Adults
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8.6% or 647,849 of CHI DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health...

18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 4.3% more likely

to have a 401K, 2.1% less likely to have an Auto Loan, 11.% less likely to Invest/Trade Stocks Online, 21.6%

kely to pay with their Debit Card

ts Owned: Adults 18 or older

3,231,026 42.8%

mﬁ 4 Investmen

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Money Market Funds

987,297

Bonds

Other (Crypto / NFTs / Metals, etc.)

™ Financial Services Has and/or Uses: Adults 18 or older

8.3%
5.3%

2.2% 3% 2y 3.7%

O xs JES o |

14.1% @ 13.3%]
:

Online Bill

529 Plan / College Savings Plan Checking Debitor ATM  Savings  CreditCard  Online Mobile Home  Autoloan  Money Certificates of Studentioan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property Account Mortgage l?;g Hmﬂme
q an
¥ who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads HCHI w who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads m CHI
H H - -
Professional Services Used*: Adults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 1401 m e y
OnlineInvesting / Stock Trading
8 9.5%
Accountant  rewTE) 10.5%
Insurance Agent ata Local Office (not online) . ®
; i 15.8%
Real Estate Agent MH’&SJ% 11.1% §i38¢
) ) 5.9%
3.8%
Divorce Family Attorney !,, 12: (*Past 12 Months) visa PayPal Zelle MasterCard  Debit Card venmo ApplePay  Google Pay  Cash App Discover Swrcez(;‘;ed! A;::!:;n Square Cash hfiiecs::;:r Samsung Pay
m who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mCHI

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mCHI

CHI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 413
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



U, : 9.6% or 549,511 of WDC DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health..J
e *_x & I Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 17.9% more
ey

0 _‘L Fl

; likely to have a 401K, .5% less likely to have an Auto Loan, 38.5% more likely to Invest/Trade Stocks Online,
s Ll I jJosx

| 9.3% more likely to pay with their Debit Card

mﬁ Alnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 7 69‘
Money Market Funds u_l;g"_m
529 Plan / College Savings Plan 9'13’_2%

Other (Crypto / NFTs / Metals, etc.) gi:?g%

Financial Services Has and/or Uses: Adults 18 or older

19.8%) 339‘ 0%

Bonds 5-3% Checking Debitor ATM  Savings Credit Card ©Online Online Bill Mobile Home Auto Loan Money  Certificates of Student|oan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property m 11.3% Account Mortgage  Loan or Home
8.9% Equity Loan
# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads ~ mWDC u who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads = wWDC

Professional Services Used*- Adults 18 or older fo\'Past 3-Months Payment Methods Used: Adults 18 or older

VaKRrepaation Seiice
1,090,
Online Investing / Stock Tradi
! 8/ B 357 335

Financial Planner

Accountant

Insurance Agent at a Local Office (not onfine)

Real Estate Agent 12.2%11.2% s
A% 7.9% g a9 6.0%
Estate Planning e e e 22577y : y 17m00% _ _
- 5 (*Past 12 Months) visa PayPal Zelle DebitCard  MasterCard venmo Apple Pay CashApp  GooglePay  American Discover Store c:ed! Square Cash  Faceboock  Samsung Pay
Divorce / Family Attorney Express Messenger

mwho Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mWDC w who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mWDC

wDC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 619
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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| 8.8% or 398,937 of SEA DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health... ‘
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 1.7% more likely

to have a 401K, 28.7% more likely to have an Auto Loan, 7.7% more likely to Invest/Trade Stocks Online,
| 13.7% more likely to pay with their Debit Car

mﬁ Alnvestments Owned Adults 18 or older
401K Plan o+ -

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

.' Financial Services Has and/or Uses: Adults 18 or older

Bonds .59
7.4% 7.
Other (Crypto / NFTs / Metals, etc.) i T2 63% 62% g 4gy
Second Home or Real Estate Property Checking Debitor ATM  Savings  CreditCard  Online Mobile  OnlineBill  Home Autoloan Certificates of Studentloan Personal Loan Refinanced  Home
; - Account card Account Banking Banking Paying Mortgage Maﬂcet Deposit (CDs) Home  Improvement
: : . M
529 Plan / College Savings Plan 53% Account ortgage l;&g Hmﬂ;‘ne
¥ who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads WSEA » who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mSEA
H H - -
Professional Services Used* Adults 18 or older fo\'Past 3-Months Payment Methods Used: Adults 18 or older
Fnanci! eanner
Accountant
Insurance Agent at a Local Office (not online)
15, Gﬂ
Estate Planning 0.2%
: 68% 6.2% ga% 429
Real Estate Agent - . e - m .
Divorce Family Attorney B mzéq% (*Past 12 Months) visa PayPal Debit card venmo Zelle ApplePay MasterCard Google Pay  Cash App A;:::;n Swrcez(;‘red! Square Cash  Discover hfiiecs::;:r Samsung Pay

m who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
DMA Scarborough R2 2025: Sep24-Jul25

WSEA
390

Qual Intab

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads mSEA

SEA
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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' 8.2% or 392,726 of PHX DMA Adults 18 or older Asked Their MD to Prescribe a SPECIFIC DRUG due to Health...
Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads are 20.7% more

likely to have a 401K, 29.6% more likely to have an Auto Loan, 36.6% more likely to Invest/Trade Stocks
Online, 27.8% more likely to pay with their Debit C

E Investments Owned: Adults 18 or older
Loy 3¢ |

oLk pien

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

!,582 '340

13.0%
629,135 13.2%
o
5.2%
7.9%
122.8%
Bonds e rax

33.2%

.: Financial Services Has and/or Uses: Adults 18 or older

Second Home or Real Estate Property 6'5"5‘% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bl Home Money  Certificates of Studentloan Persondl Loan  Home  Refinanced
— " ’ Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) improvement  Home
529 Plan / College Savings Plan "{‘:% Account Loanor Home  Mortgage
34 Equity Loan
w who Asked Their MD to Presaribe a SPECIFIC DRUG due to Health Ads mPHX ® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads N PHX
Professional Serwces Used *: Adults 18 or olde r | J®yPast 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
Insurance Agent at a Local Office (not online) - 25% . .
148%
Real Estate Agent 2.7%
Estate Planning _”‘Z'm

Divorce / Family Attorney

(*Past 12 Months)

= who Asked Their MD to Presaribe a SPECIFIC DRUG due to Health Ads mPHX

DMA Scarborough R2 2025: Aug24-jul25

Qual Intab 224

American  Store Credit
Express Card
= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads = PHX

Discover  Square Cash Facehook SamsungPav
Messenger

Debit card Zelle venmo Mastercard  Apple Pay CashApp  Google Pay

VIsA paypal

PHX
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug




Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 3 days, 7

hours, 3 minutes and 43 seconds each week with All Forms of Media.
82.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 7 hours and 42
| minutes each week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug




Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 3 days, 6
hours, 24 minutes and 34 seconds each week with All Forms of Media.

86.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 7 hours and 52
minutes each week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 2 days, 23
hours, 31 minutes and 50 seconds each week with All Forms of Media.

74.% of Adults 18 or older who Asked Their MID to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 6 hours and 59 minutes
each week listening to All Local AM/FM Radio, representing 7.2% of total time spent with all forms of Media.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 2 days, 22
hours, 53 minutes and 17 seconds each week with All Forms of Media.

76.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 8 hours and 7 minutes
each week listening to All Local AM/FM Radio, representing 8.7% of totaltime spent with all forms of Media
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



& f} U, Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 3 days, 6
&l Wel— e ) hours, 51 minutes and 35 seconds each week with All Forms of Media.
81.1% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 7 hoursand 17
S \m' Gk R == minutes each week listening to All Local AM/FM Radio, representing 7.5% of total time spent with all forms of Media.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug




Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 2 days, 11

hours, 30 minutes and 50 seconds each week with All Forms of Ad-Supported Media.
79.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 7 hours and 2 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.4% of total time spent with all forms of Ad-Supporte
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 2 days, 11

V.
GecBl__ , , _
hours, 31 minutes and 58 seconds each week with All Forms of Ad-Supported Media.
83.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 6 hours and 58
L'"' e minutes each week listening to Local Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Support
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 2 days, 5

hours, 34 minutes and 48 seconds each week with All Forms of Ad-Supported Media.
69.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 6 hours and 21
| minutes each week listening to Local Ad-Supported AM/FM Radio, representing 8.3% of total time spent with all forms of Ad-Support
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 2 days, 3

hours, 20 minutes and 26 seconds each week with All Forms of Ad-Supported Media.
73.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 7 hours and 23
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Suppor
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an average of 2 days, 11

hours, 21 minutes and 25 seconds each week with All Forms of Ad-Supported Media.
78.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an avg. of 6 hours and 55
minutes each week listening to Local Ad-Supported AM/FM Radio, representing 9.2% of total time spent with all forms of Ad-Support
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



| Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an
average of 8 hours and 30 minutes each day with All Forms of Ad-Supported Media. 79.3% listen to
Local AM/FM Radio for an avg. of 60.4 minutes/day. (Local Radio delivers 9.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an
average of 8 hours and 30 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to

Local AM/FM Radio for an avg. of 59.8 minutes/day. (Local Radio delivers 9.8% of Time with Ad- Supported Media.)

Top- 13 AII Forms af Media (Persons & % Reach): Adults 18 or older Top-13 AII Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug




Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an
average of 7 hours and 39 minutes each day with All Forms of Ad-Supported Media. 69.9% listen to
Local AM/FM Radio for an avg. of 54.5 minutes/day. (Local Radio delivers 8.3% of Time with Ad-Supported Media.)
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an
average of 7 hours and 20 minutes each day with All Forms of Ad-Supported Media. 73.9% listen to
Local AM/FM Radio for an avg. of 63.4 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Suppor

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top 13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads spend an
average of 8 hours and 28 minutes each day with All Forms of Ad-Supported Media. 78.9% listen to
Local AM/FM Radio for an avg. of 59.3 minutes/day. (Local Radio delivers 9.2% of Time with Ad-Supported Media.)
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18,577,800 or 79.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 60.4 minutes every day
representing 38.% of all time spent daily with Ad-Supported Audio
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' 539,550 or 83.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day
representing 42.5% of all time spent daily with Ad-Supported Audio.
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' 384,022 or 69.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to

Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 54.5 minutes every day
representing 34.9% of all time spent daily with Ad-Supported Audio.
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' 294,930 or 73.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day
representing 35.7% of all time spent daily with Ad-Supported Audio.
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' 309,917 or 78.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day
representing 37.7% of all time spent daily with Ad-Supported Audio.
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| 539,550 or 83.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 59.8 minutes every day
representing 42.5% of all time spent daily with Ad-Supported Audio.
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| 384,022 or 69.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 54.5 minutes every day
representing 34.9% of all time spent daily with Ad-Supported Audio.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



294,930 or 73.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 63.4 minutes every day
representing 35.7% of all time spent daily with Ad-Supported Audio.
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| 309,917 or 78.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio for an average of 59.3 minutes every day
representing 37.7% of all time spent daily with Ad-Supported Audio.

Weekly 78.9% Avg. Hours+Minutes/day with Ad-Supported
Reach% “°* 77.7% Audio: Adults 18 or older

"Share of Ad-Supported Audio” A

who Asked Their MD to PHX
Prescribe a SPECIFIC DRUG
due to Health Ads

32.2%

20.4%

14.8% 14.8% 12.4%
10.5% e
8.6%

Il III 407,997

Reached: 3,701,185 1,317,790 553 417 ; 704,010 373,886 295,081 461,316 W m
Local AM/FM Podcasts YouTube Music Spotify TV Music Amazon Music All Others "Pandora iHeartRadio SiriusXm
Ausrage Radio Channels
Daily Mi
RN s7s | q m 106 w F m
= who Asked Their MD to Prescribe a SPECIFIC DRUG ue to Health Ads [ ] PHX

11.6%

10.7%

8.1% 9.7%
Weekly

Total

7.3% 8.1%

Persons

15.6%

2.8% 39%  27% 23%

6.2%

PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 224 PHOENIX DMA Scarborough R2 2025: Aug24-jul25 Qual Intab 2,520
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



18,577,800 or 79.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Classic Hits, Country, and Hot AC.
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539,550 or 83.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
Ads listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio,
Adult Contemporary, Hot AC, Classic Hits, and Country.

Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (9/ Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(4veroge
Pop Contemporary Hit Radla

Adult Contemporary
Classic Hits

Classic Rock

Country
News/Talk/Information
Hot AC

Alternative

Album Adult Alternative
All News

Urban Contemporary

Urban AC

T —— T
_EEI

A
A —

who Asked Their MD to
Prescribe a SPEGACDRUG

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

Ol -

due to Health Ads

Classic Rock
40.7

All News
35.6

Classic Hits
304

Adult Hits
30.3

Urban AC
303

News/Talk/
Informatio
n
285

Album Adult
Alternative Urban
26.6 Contemp | Alternati
orary ve
25.6
Adult
Contemporary | Pop Contemporary
25.8 Hit Radio...

Album Aduit

P b News/Talk/Info  ciassic Hits
ernative rmation 276
30,0

Adult
Contemporar
Adult Hits ¥
279 263

Classic Rock Alternative Urban AC
30.2 27.7 250

Pop
Contem

porary
Hit

Country  Radio

248 23.0

Urban

Contemporary

22.8

# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads HCHI

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads W CHI

Ad-. Suggorted Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Ad-Supported Local AM/FM Radio Formats (% Time Spent
TAveTaae D

i

averoge weet) Toto!

i conemmorsry R —t :

Classic Hits
Classic Rock
Country
Hot AC

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

Alternative

©.0%

All News 5.8%
— — -
Urban AC m
who Asked Their MD to
Adult Hits Prescribe a SPEOAC DRUG m

Album Adult Alternative

& Avg. Minutes/day Spent): Adults 18 or older

Classic Rock
40.7

All News
35.6

due to Health Ads

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads = CHI

Rhythmic Oldies

CHI DMA Scarborough R2 2025: Sep24-1ul25 Qual Intab 413
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Classic Hits

304

Adult Hits
303

Urban AC
30.3

Rhythmic
Hot AC Country Oldies
302 28.3 26.7

Album Adult
Urban
Contemp

Adult
Contemporary Pop Contemporary
258 Hit Radio...

Adult
Contemporary
26.3

Album Adult
Adult Hits
279

Pop
Rhythmic Contem

Alternative Oldies porary
26.0 Hit
Country  Radio
248 230

All News :
321 27.7

Urban
Classic Rock Classic Hits Urban AC Contemporary
30.2 276 250 228

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads m CHI

l: ® Share of Everything
_al for Anything _

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



384,022 or 69.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
Ads listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, All News, Adult
Contemporary, Pop Contemporary Hit Radio, and Classic Hits.
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' 294,930 or 73.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health

Ads listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock,
Pop Contemporary Hit Radio, Country, and Classic Hit
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Y o B 309,917 or 78.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
Ads listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits, Pop
Contemporary Hit Radio, and Adult Contemporary.
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15,360,011 or 65.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 86.1 minutes every day
representing 29.5% of all time spent daily with Ad-Supported Video.
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Local TV Stations

g 7h 60.5%

Non-Premium Cable TV... 9 Amazon
on-Premium e 4 929 1b An_mmn YouTu Prime/IMDb
Netflix a0a Prime/I be i
MDb/Fir . . [FireTV...
YouTube Video 2 263 2b 48.99 — Netflix Video
Amazon Prime/IMDb/FireTV EE0 % 23.3 21.2

Rk Th Rl Chaorl e g 400
ol it T, . [ T L
o A T e e

Hulu/Hulu + Live TV (any Hulu)

®
FEFEFFFERREE
pR R R R R TR R e R R e e o
2 e i

¥

Disney+

Peacock

27.5% 1o
- SR—TET e oo
RarEmoun m ts = Presciibe a SPEQRAC DRUG
Premium Cable TV Networks mm *5 %

[x:
ES

Local TV Stations
91.9 Premi AppleTV Hulu/H
um +fubo... ulu +...
Cabl...

Non-
Premium
Non-Premium Cable TV HORUS i 7 Local TV Cable TV

Networks The ok Stations Networks
80.8 HOKUENY 156 | peaco.. 104.4 89.1

Hulu/H AppleT
ulu +... Vi fu..

Premiu Disne...
m...

TikTok
152

due to Health Ads A,
w who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads W USA

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads HUSA

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Week Ad- Suggorted Video (Persons & % Reach): Adults 18 or older Avg

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV _[u—-— 5
VouTubevideo
Tiok m_nu'
Hulu/Hulu + Live TV {any Hulu) w
AppleTV+,fube,Pluto, Tubi, etc. mw
pescock AP e AU
Paramount+ mm
T
Roku + The Roku Channel -7 2.0%

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

who Asked Their MD to

S,
[=5
R

Prescribe a SPECIAC DRUG

Amazon YouT
Prime/IMDb/Fi ube

reTV Video
41.0 211

Hulu

TikTok [Hul

Non-Premium 15.6 U...
Cable TV
Networks

Non-Premium
Cable TV

AppleTV+
86.1 75.7 fubo,pl.. | Pe- 99.7 85.0 ulu ...

Local TV Stations Local TV Stations

Amazon
Prime/IMDb/ be
FireTV Video

TikTok Netf
13.2 lix

YouTu

40.6 23.9

Ap
ple

11.7

Networks Hulu/H

Premium Cable TV Networks _ 83;2

due to Health Ads
® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads EUSA

UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,510
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection

# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads W USA

Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug

I: * Share of Everything
-a.l c

for Anything _




:f, J&J Q .
5 AI@mn
=

Avg. Week All Video {Persons & % Reach): Adults 18 or older .

Local TV Stations

Non-Premium Cable TV...

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Disney+

Peacock

Paramount+

Premium Cable TV Networks

mm Avg. Hours+Minutes/day with
PRI —
I —
m-!m—

23.4

m T5.3% 0% whossked TherMD o

R
03 10.0%

m who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

457,631 or 70.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 92.3 minutes every day
representing 30.4% of all time spent daily with Ad-Supported Video.

_Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

H|

Premium
Cable TV
Networ...

Amazon
Prime/IMDb
[FireTV...

Amazon
Prime/IM
Db/Fire...

YouTube
Video
23.7

Hulu/
Hulu
+ Live
TV...

Roku +
The...

Hulu/Hul

Non-Premium ut...

Cable TV
Networks
80.1

Non-Premium
Cable TV
Networks

79:1

Video: Adults 18 or older

CHI

AppleT
AppleTv V+,fu...

+fubo...

Netflix
29.6

TikTok
143

Local TV Stations

Disne...
Prescribe a SPEOAC DRUG 120.6

due to Health Ads

uCHI u who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads u CHI

Local TV Stations

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or olderw mAvg.
(327

otal Persons.

Non-Premium Cable TV... m

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Hulu/Hulu + Live TV {any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.
Peacock

Netflix

Paramount+

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

due to Health Ads
u who Asked Their MD to Presaibe a SPECIFIC DRUG due to Health Ads
Scarborough R2 2025: Sep24-Jul25
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

CHI

DMA

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

9% YouT
- (1170 ube
M Video Amazon
ke, 18.5 Non-Premium Cable TV Prime/IM
2 06 | Non-Premium Cable TV Networks Db/FireTV
m Networks Hulu/ 76.3 37.6
729
Avg. Hours+Minutes/day with Ad- m H "{I -
Supported Video: Adults 18 or older M + Live TikTok Hulu/ | App
4 0%
m 143 Hulu leT
m Amazon YouTub 4 Ve
_ o Local TV Stations Prime/IMDb/FireTV Local TV Stations e Video Netflix
e | 923 433 1149 236 12.8
who Asked Their MD to 0
Prescribe a SPEOAC DRUG

HCHI u who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

m CHI
* Share of Everything

Qual Intab 413

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Avg. Week All Video (Persons & % Reach): Adults 18 or older .

Non-Premium Cable TV...

Local TV Stations

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Paramount+

Peacock

Disney+

Premium Cable TV Networks

# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

343,703 or 62.5% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 59. minutes every day
representing 25.1% of all time spent daily with Ad-Supported Video.
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219,169 or 54.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 63.3 minutes every day
representing 24.7% of all time spent daily with Ad-Supported Video.
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258,743 or 65.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 68. minutes every day
representing 32.7% of all time spent daily with Ad-Supported Video.
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/: J&J O -. = 15,360,011 or 65.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
— “sn Health Ads watch Ad-Supported Local TV Stations for an average of 86.1 minutes every day
T @m representing 29.5% of all time spent daily with Ad-Supported Video.
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457,631 or 70.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 92.3 minutes every day
representing 30.4% of all time spent daily with Ad-Supported Video.
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343,703 or 62.5% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to

wn c Health Ads watch Ad-Supported Local TV Stations for an average of 59. minutes every day
U mr». representing 25.1% of all time spent daily with Ad-Supported Video.
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219,169 or 54.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations for an average of 63.3 minutes every day
representing 24.7% of all time spent daily with Ad-Supported Video.
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258,743 or 65.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
' Health Ads watch Ad-Supported Local TV Stations for an average of 68. minutes every day
representing 32.7% of all time spent daily with Ad-Supported Video.
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15,360,011 or 65.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Local News - Morning, Comedies, Game Shows, and Movies.
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457,631 or 70.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News -
Evening, Local News - Morning, Game Shows, Sports, and Local News
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343,703 or 62.5% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Local News - Morning, Movies, Comedies, and Game Shows.
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Local TVStatlon Programs (Persons & % Reach): Adults 18 or older
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219,169 or 54.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Comedies, Dramas, Movies, and Mystery/Suspense/Crime.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



/ 258,743 or 65.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to

Health Ads watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News -
Evening, Local News - Morning, Dramas, Game Shows, and Comedies.
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Avg. Week All Dlgftal {Persons & % Reach) Adults 18 or older
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| 18,798,183 or 80.2% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Social Media for an average of 177.5 minutes every day representing

29.9% of all time spent daily with Ad-Supported Digital Media.
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539,893 or 83.3% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Social Media for an average of 205.9 minutes every day representing
34.7% of all time spent daily with Ad-Supported Digital Media.
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442,563 or 80.5% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Social Media for an average of 165.2 minutes every day representing
30.3% of all time spent daily with Ad-Supported Digital Media.
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320,957 or 80.5% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Social Media for an average of 135.2 minutes every day representing
24.1% of all time spent daily with Ad-Supported Digital Media.
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320,947 or 81.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Social Media for an average of 225.8 minutes every day representing
38.6% of all time spent daily with Ad-Supported Digital Media.
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‘ 17,762,091 or 75.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 67.6 minutes every day representing
38.1% of all time spent daily with Ad-Supported Social Media.

Avg. Week All Socml Medm (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

940 9%

Instagram
YouTube Video

R S —rTy
O p—
R —
x PR LR
Pinterest TP MR TR
WhatsApp  [HSPRTS T
snapchat  FHETIE R ORI
Others(Rumble, Twitch, Gab, Par... M%
Blogs/Message Boards (read... PRRSTRE B 5300 197%
tumblr . g-ggg

due to Health Ads
# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

2:36

who Asked Their MD to
Prescribe a SPEQAC DRUG

mUSA

e

ﬂﬂ YouTube
Instagram Video
38.0 21.2 Instagram YouTube Video
27.4 239
) . . X Pinte
(335 TikTok linkedin | < -
(%] 15.6 8.4
m Facebook Linkedin Facebook TikTok Reddit
ll!'l 70.0 143 523 132 7.5

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

N USA

Avg. Week Ad- Suggorted Social Media (Persons & % Reach): Adults 18 or older

Facebook

Instagram
YouTube Video
TikTok 300 0 18
Linkedin
Redeit —m

.

Pinterest

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18

Ider
17.8% - -

WhatsApp

PR i
Blogs/Message Boards (read... mm
wmblr  EPFECO o 3:358

due to Health Ads
= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Snapchat
Others(Rumble, Twitch, Gab, Pa...

who Asked Their MD to
Prescribe a SPECIAC DRUG
mUSA

USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 2,510
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

< . o 0
E:-".:'r'.':'..A_,ﬁ‘
b A

Facebook
67.6

YouTube
Video
211

Instagram
291

LinkedIn
9.7

TikTok Pinterest
15.6 7.3

Facebook
48.3

YouTube Video
239

6.4

Linked| Pinter
n -

Instagram
21.2

Reddi
L o8

USA Projection

» who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug

mUSA

soefa.ai

* Share of Everything
for Anything _



Avg. Week All Soc:al Medm (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok
Linkedin
Reddit

X

Pinterest
WhatsApp
Snapchat

Others(Rumble, Twitch, Gab, Par...

B Messge Boards (rod.. PRRPRRG R T 7%

tumblr

464,937 or 71.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 82.7 minutes every day representing
40.2% of all time spent daily with Ad-Supported Social Media.
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438,540 or 79.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 62.4 minutes every day representing
37.8% of all time spent daily with Ad-Supported Social Media.
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7 288,987 or 72.4% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 43.4 minutes every day representing
32.1% of all time spent daily with Ad-Supported Social Media.
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308,964 or 78.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 88.4 minutes every day representing
39.2% of all time spent daily with Ad-Supported Social Media.
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Facebook
88.4

YouTube

Instagram
40.4

Pinteres

TikTok
159

LinkedIn
13.7

Video
18.4

Reddi

Facebook
5515

Instagram
24.2

Linkedl
n
6.8

TikTok Pintere

12.6

YouTube Video
22.7

m who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

u PHX

soefa.ai

* Share of Everything

for Anything _




17,762,091 or 75.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 67.6 minutes every day representing
38.1% of all time spent daily with Ad-Supported Social Media.
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464,937 or 71.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 82.7 minutes every day representing
40.2% of all time spent daily with Ad-Supported Social Media.
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438,540 or 79.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
A.@ e — wn c Health Ads use Ad-Supported Facebook for an average of 62.4 minutes every day representing
37.8% of all time spent daily with Ad-Supported Social Media.
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288,987 or 72.4% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
| Health Ads use Ad-Supported Facebook for an average of 43.4 minutes every day representing
32.1% of all time spent daily with Ad-Supported Social Media.
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308,964 or 78.7% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads use Ad-Supported Facebook for an average of 88.4 minutes every day representing

i 4,,.., 39.2% of all time spent daily with Ad-Supported Social Media.
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 48,723;
Social Media: 34,214; Local Radio: 33,250; Local TV: 17,427; Non-Prem. Cable: 16,580
reaching Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG d

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Asked Their MD to Prescribe a
SPECIFIC DRUG due to Health Ads
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L, I8 ' M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,604;
. Social Media: 24,050; Local Radio: 23,431; Non-Prem. Cable: 13,860; Local TV: 10,521
reaching Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG d

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Asked Their MD to Prescribe a
SPECIFIC DRUG due to Health Ads
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 25,778;
Local Radio: 18,672; Social Media: 17,482; Non-Prem. Cable: 8,635; Local TV: 7,330
reaching Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Asked Their MD to Prescribe a
SPECIFIC DRUG due to Health Ads
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 36,836;
Social Media: 25,452; Local Radio: 19,206; Non-Prem. Cable: 14,156; Local TV: 10,954
reaching Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG d

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Asked Their MID to Prescribe a
SPECIFIC DRUG due to Health Ads
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older m

e _ m
= m

who Asked Their MD to

Prescribe a SPEGACDRUG
due to Health Ads

(Auzroge.pay

19,863,572 or 84.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 59.3 minutes per day driving, seeing Billboards and Signs. 66.3%
Listen to Local Radio Stations Out-of-Home for an average of 3

Top -13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-o_f-Home Media (Persons & % Reach): Adults 18 or older

[Average week)

‘Grocery Stores
Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts.

Spotify

Drug Stores

Retail Stores

SiriusXm

Movie Theaters

Total Persons:

S men

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

504,612 or 77.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 56.2 minutes per day driving, seeing Billboards and Signs. 69.6%
Listen to Local Radio Stations Out-of-Home for an average of 36.2

Top 13 Out-of—Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...
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Gas Stations/Convenience Stores
Shopping Malls
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YouTube Music

# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
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s s ] 23 i

458,476 or 83.4% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 58.9 minutes per day driving, seeing Billboards and Signs. 58.4%
Listen to Local Radio Stations Out-of-Home for an average of 33.

Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older
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Top-13 Out—of-Home Media (Persons & % Reach): Adults 18 or older
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' 361,058 or 90.5% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 43. minutes per day driving, seeing Billboards and Signs. 61.8%
Listen to Local Radio Stations Out-of-Home for an average of 38.4
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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. 308,737 or 78.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 70.4 minutes per day driving, seeing Billboards and Signs. 66.%
Listen to Local Radio Stations Out-of-Home for an average of 35.9
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Walking in
Towns, Cities,
Downtown
Areas...

SiriusXM

Billboards & Signs (Weekly

Walking in Towns,
Cities, Downtown
Areas
20.9

Shopping Malls
206

! ~
Shopping Malls m m A;g Hnurs-ﬁ-n:mul:'s/duy with l:.r:- AM/FM Radio Restaurants p""jr‘“" :mres !fés) Restaurants S b;l?:r:?
of-Home Media: Adults 18 or older S Sirius t
T Ay 9 = B v s
5 14.4
Spotify F
orugstores - A REVR T rZ=n . |
825 _— _ _ : il : M s
SiriusXM m %2 usage 5 35.8% Billboards & Signs Movie Mo Movie Podca
) Pt < who Asked Thelr MD 15 PHX (Weekly Drivers) Shopping Malls | Theaters e AM/FM Radio Theaters sts ;
Movie Theaters m m pm:’dhe':pEﬁ"'H:anuﬁ 70.4 219 147 C... 36.6 135 g1 Spoti... Dr...
e s POSOEAE R ot
m who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads B PHX ® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads H PHX
Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

laveroge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio

‘Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Drug Stores

Movie Theaters

Retail Stores

TV Music Channels

Health Clubs/Gyms

# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

PHX

Tot! persons & rime spent

4711355 99¢

_Pm-
PR — T

PRSTT —T i

m m Avg. Hours+Minutes/day with Ad-
m Supported Out-of-Home Media:

Adults 18 or older

125
|20
who Asked Their MD to .PH)(‘ M

Prescribe a SPEAACDRUG 0.30
due to Health Ads

1.5%

= PHX

DMA Scarborough R2 2025: Aug24-Jul25 Quadl Intab 224

All Graphs aend soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Averoge Day)

704

Billboards & Signs M. | s
(Weekly Drivers)

Walking in
Towns, Cities,
Downtown
Areas
19.6

Restaurants
& Bars
157

Billboards & Signs (Weekly
Drivers)

1|
Health s

Clubs/Gyms
15.0

AM/FM Radio
8hs)

9.4
Retai | Ga

Theaters Store | S
14.7 5.

AM/FM Radio
34.8

Shopping Malls

219 Dru...

Walking in Towns,
Cities, Downtown
Areas
209

Shopping Malls

Movie
Theaters
135

Grocery
Stores
99

Health
Clubs/Gyms
17.2
Retail [ 208

Restaurants &\ Podca = Store
Bars

14.4

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

soefa.ai

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug

W PHX
* Share of Everything
for Anything _



19,863,572 or 84.8% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 59.3 minutes per day driving, seeing Billboards and Signs representing
35.7% of all Time Spent with Ad-Supported Out-of-Home Me

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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<) 98 O .. 504,612 or 77.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
c "I Ads spend an average of 56.2 minutes per day driving, seeing Billboards and Signs representing 32.% of all
I oy = Time Spent with Ad-Supported Out-of-Home Media.
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-’*5 J&J Q .- 458,476 or 83.4% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
A @— wnc Ads spend an average of 58.9 minutes per day driving, seeing Billboards and Signs representing 35.% of all
[0 et @ Time Spent with Ad-Supported Out-of-Home Media.
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361,058 or 90.5% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health
Ads spend an average of 43. minutes per day driving, seeing Billboards and Signs representing 30.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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308,737 or 78.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health

Ads spend an average of 70.4 minutes per day driving, seeing Billboards and Signs representing 38.% of all
Time Spent with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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504,612 or 77.9% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 56.2 minutes per day driving an average of 32.7 miles each day and

are 114.3% more likely to use Bishop Ford Freeway than the Metr

Top-26 Residential Zip Codes: Adults 18 or older
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458,476 or 83.4% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 58.9 minutes per day driving an average of 34.3 miles each day and
are 56.% more likely to use Veirs Mill Road than the Metro aver

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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361,058 or 90.5% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 43. minutes per day driving an average of 25.1 miles each day and
are 84.9% more likely to use Highway 169 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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308,737 or 78.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads spend an average of 70.4 minutes per day driving an average of 41. miles each day and
are 54.8% more likely to use Price Freeway (SE Loop 101) than th

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug
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184,538 or 33.6% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
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representing 30.4% of all time spent daily with All forms of Pri

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday) q q 6.0%

i

R

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street lournal (Daily)

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times

USA Today (Daity)
12

New York Times
(Daily)
9.9

(Dai
9.1

Advertisin

Local Daily
Newspaper(s)

{excluding
ty Catalogs)
73

WWallSueetJoumall  New York Times
(Daily) (Daily)
97 9.4

New York Times
(Sunday)

140
Local Daily
aper(s)
USA Today (Daily) \n y+Sunday)
118 9.1

ising
(excluding Catalogs)

0:17 74
All Local Weekly Newspapers REP,. 4. 59% Local Daily _— Local Daily
= - 2.1% who Asked Their MD to Prescribe Newspaper(s) g ﬂ(l;:l .:o:l ﬁmels r-reu:':]na'pwerts: i
) iy ai atalogs
Magazines m rs.sss a SPEQAC nﬂzi due to Health u_1 e o
Catalogs  PETo e " 2930 0.6%

® who Asked Their MD to Prescribea SPECIFIC DRUG due to Health Ads # who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads EWDC

Avg. Week Ad-Supported Aﬂ{,l Print Media (Persons & % Reach): Adults 18 or olde! rm{ﬁurg'. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Local Daily Newspaper(s) (Daily+Sunday) 0,532, 040
Lot Dy et ot ——T T S

Direct Mail Advertising (excluding Catalogs) mm

mWDC

Local Daily Newspaper(s) (Sunday)
New York Times (Daily)

New York Times {Daily+Sunday)

New York Times
(Sunday)
166

Local Daily
Newspapet(s)
(Sunday)
13.0

Wall Street Journal
(Daity)
105

Local Daily

New Yaork Times:

(Daily)
99

Direct Mail
Adverti

Wall Street Journal
(Daily)
9.7

New York Times
(Sunday)

USA Today (Daily)
140 L

Local Daily

New vk Times i) TR ™
Wall Street Journal (Daily) mm

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

Newspaper(s)
(Daity+Sunday)
9.1 80

g
{excluding

Newspaper(s)
(Daily+Sunday)

Usa Today (Dally) PP RCER RN 4 ==

Magazines

All Local Weekly Newspapers mm

Local Daily
- m New York Times Local Daily Newspaper(s) New York Times Local Daily
Catalogs m. 237&% Wh Pakad Theli D5 (DallysSunday) USA Today (Dally) | Newspaper(s) (Daity Magazines {Sunday) (Daily+Sunday) Newspaper(s) (Daily
= 0.0 o Prescribe a SPEGAC DRUG due - 133 12 69 12.7 1.7 85
sooe P 8 i

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

soefa.ai

®WDC
* Share of Everything
for Anything _

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads
wpc DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 619
All Graphs and soefo.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

EWDC

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug



Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines 119 431 2.6%

7.9%

m

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Asked Their MD to Prescribe
a SPEOACDRUG due to Health
Ads

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

137,678 or 34.5% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
Health Ads read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day
representing 30.1% of all time spent daily with All forms of Pri

Avg. Week All Print Media (Persons & % Reach): Adults 18 orolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

”ﬁr

New York Times
(Sunday)
122

Local Daily
Newspaper(s)
(Daily
85

New York Times
(Daily) Catalogs
84 39

USA Today (Daily)
106

Local Daily

Newspaper(s}

(Daily+Sunday)
8

New York Times
(Daily)

USA Today (Daily) o
106 .

Magazines
74
Local Daily
Newspaper(s)
(Daily
78

New York Times
{Sunday)
119

New York Times
(Daity+Sunday)
2.9

WSEA

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

HSEA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older AVQ' Day Ad-Supported Print Media (% Time Spent & Av

Total persons:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wwall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

oot [ 0%

Magazines 2.6%

® who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

SEA DMA Scarborough R2 2025: Sep24-jul25

7.9%

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older|

who Asked Their MD to
Prescribe a SPEACDRUG due
to Health Ads

Qual intab
All Graphs and soefo.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved.

vg. Minutes/day Spent): Adults 18 or older

New York Times
(Daity+Sunday)
Local Daily 103
Newspaper(s}
(Sunday)
136

Wall Street.
Joumal (Daily)
107

Local Daily
Newspaper(s) (Daily
85

Magazines
76

Direct Mail
Advertising
(excluding Catalogs)
71

New York Times
(Sunday)
122

New York

o o
= 4 o 4 ¥ o
X © B T T R X

Wall Swreet Journal
(Daity)
9.7

New York Times

(Sunday)

119

Direct Mail

Advertising
(excluding Catalogs)

ork Times
(Daily)
80

Local Daily
Mewspaper(s)
(sunday)
1.3

New York Times
(Daily+Sunday)
99

Local Daily
Newspaper(s) (Daily
78

W SEA

Actions taken as result of health ads past 12 months: Asked your doctor to prescribe a specific drug

# who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

N SEA
* Share of Everything
for Anything _



Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

Magazines

USA Today (Daily)

Catalogs

(332053 | 74
-%.Eqé%

= who Asked Their MD to Prescribe a SPECIFIC DRUG due to Health Ads

72,544 or 18.5% of Adults 18 or older who Asked Their MD to Prescribe a SPECIFIC DRUG due to
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